Marketing Hints and Tips 
Marketing covers a range of activities: 

· marketing research 

· advertising

· public relations

· pricing of services

· ‘selling’  

It is important, although not easy, to take a fresh look at your own organisation.  What do your premises and communications (leaflets, e-mails, letters, posters), say about you?  Are they consistent and coherent, do they present a clear image of your values and services?

In any marketing activity, be focussed, don’t waste money and give the right impression of your organisation and what you are offering.

When you do marketing research, ask service users what they think, but don’t forget about those who are not (yet) service users.  Who aren’t you reaching and why?  You can use questionnaires, including open questions and interviews.  How you conduct marketing research can feed into your PR and can be very useful in marketing your organisation.

Advertising is very expensive, so take care.  Be clear about your target audience, choose the right words and images to create maximum impact and to transmit your message.

In your advertising materials and on websites, tell potential service users what the benefits are for them.  Use a small number of words to give vital information.  Don’t tell them what you want to tell them, but tell them what they want to know.   

Word of mouth is very important, so ensure that your customers are happy and will tell others about the good service they receive.  If they are unhappy, they will tell many more people! 

If you want the press to publish your article, don’t forget that they love statistics.  Service user testimonials can be very powerful. See list of media contacts in B&NES on DEVELOP website.
Pricing of services.  Cheap is not always seen as good.  Often a free service is not valued by recipients.  It is important to know your target audience: they are already interested in what you offer and they can ‘afford’ to use your service, if they choose to.  Know your Unique Selling Point.  This can help to explain your charges and will make you stand out from your competitors.   

Professional Help

You may decide that you want professional help with marketing.  Before you look for someone, be clear what you want them to do for you.  You will need to invest time in discussing your organisation with them so that they can tailor their help to your specific needs.

You can get free support through:

Media Trust www.mediatrust.org/media-matchingThey can match you with someone to give a talk or perhaps you need a marketing expert who can help to develop and implement a marketing strategy for your group or charity.  Do get in touch with them.

Business in the Community - ProHelp. Use this link to access their website.  

They have some marketing companies amongst the 33 professional firms which offer free advice and support to community groups and voluntary organisations.  
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